
BRC TAMS UNIVERSE UPDATE

BACKGROUND

● Historically the TAMS Universe was updated at regular intervals to correspond with the latest Household and

Population figures from the Establishment Survey.

● Due to Covid 19 and other factors, there was no Establishment Survey conducted between 2020 - 2022.

● This universe update will be implemented in the TAMS data from Monday the 29th January 2024.

● The last TAMS universe update occurred on Monday the 5th October 2020.

● This universe update is based on the TV Establishment Survey 2023.

HISTORY OF TV UNIVERSE UPDATES

● Below is a history of both the TV Household and TV Individuals universe updates that have been implemented

since 2018. The total Individual universe comprises people aged 4 years and over.

● Effective January 2024, TAMS has used the TV ES 2023 database to determine the TV universe.

REVIEW OF POPULATION CHANGES FOR THE JANUARY 2024 TAMS UNIVERSE UPDATE

General

● TAMS universe updates reflect the population shifts of private households that have access to at least one

working TV set, and mains electricity. Populations in the TV universe tend to be more changeable than those

seen in the general South African population, since this universe is impacted by unique factors such as

electrification, disposable income and the purchase of durables.



TV Household and Individual Universes

● The ES 2023 TV household universe has decreased by 12.2% (1.9m households), and the individuals’ universe

showed a 9.45% decrease (4.7m individuals).

TV Individuals

● Due to the decrease in the overall total TV universe, all demographic universes will also show a decrease in line

with this. The age groups 15-34 are showing an above average decrease when compared to the total TV

universe.



● All provinces will show a decrease due to the overall drop in total universes. Limpopo is showing an above

average drop when compared to the total universe.

● There is an above average drop reflected in the rural areas.

● All population group universes have decreased in line with the total TV universe, with the exception of the

Indian group which is not reflecting decreases.



● DStv universes are updated using audited DStv subscriber figures, that being an average of March and

September 2023 for the January 2024 universe update.

● At this point, with DStv being the only Pay-TV operator at critical mass in South Africa, the DStv subscriber

figures are adopted for the Total Pay group.

● As alternative Pay-TV operator’s increase in size, their figures will be added to the Total Pay group.

● The Pay TV universe has increased based on the DStv audited subscriber numbers. The Non-Pay TV universe is

reflecting a decrease that is relatively above average.



TESTING METHODOLOGY AND PERIOD (TAMS DATA)

Testing Methodology

● The test data includes the new universe update.

● The new universe update is based on the TV ES 2023 survey and is compared to the current live data which

uses the PAMS 2019 universe estimates.

● The test period (off TAMS data) covered in this document is the 20-26 November 2023.

● Two day-parts (off TAMS data) are examined: Full Day: 02h00 to 26h00 and Prime Time: 17h00 to 22h00.

● Tests include several target markets. The sample sizes and the universe sizes of these target markets are at the

end of the document.

RIM Weighting Structure and Efficiency (off TAMS data)

● Weighting efficiency is a statistical measure that shows how closely the panel sample matches the population

which it represents. The higher the efficiency, the more representative the sample.

Household RIM Weighting Structure and Efficiency



Individual Weighting Structure and Efficiency



VIEWING TEST DATA (OFF TAMS DATA)

Total TV



SABC 1



SABC 2



SABC 3



etv



DStv Commercial Total



Open View



SAMPLE AND UNIVERSE SIZES (OFF TAMS DATA)

CONCLUSION

● For the January 2024 TAMS universe update, data shows a step change in universe sizes because there has

been a 4 year hiatus between universe updates due to Covid and other factors playing out in the market.

● TV and video content viewing behaviour has changed dramatically since 2019. We are living in a completely

different world from a behavioural and economic point of view. These changes are reflected in the reduced

size of the TAMS TV universes.

● The observed changes in the ratings reflect a stable move considering all of these factors..


