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ESTABLISHMENT SURVEY BASICS
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25,000 annual sample
Representative of the SA 

population

Demographic / geographic / 

lifestyle / products & multi-

media landscape

Cross platform / cross device 

media consumption

Single source 

(IHS population data)
SEM (segmentation model)



Trended ES data (rolling 12 month data) – 4 most recent time periods shown in this deck
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Jan

2017

Jun 

2017

Dec 

2017

Jun 

2018

Dec 

2018

Jun

2019

Jan-Dec17

(n=25,136)

Jul17-Jun18

(n=25,053)

Jan-Dec18

(n=25,092)

Jul18-Jun19

(n=25,094)

15.8m
Households

39.5m
Adults 15+

Weighted to 

IHS Jun 2016:

16.2m
Households

40.1m
Adults 15+

Weighted to 

IHS Jun 2017:

16.4m
Households

40.7m
Adults 15+

Weighted to 

IHS Jun 2018:



ES sample closely reflects the SA population
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ES (unweighted)

Source: ES Jul18-Jun19 (n=25,094) Source: IHS Individual Population estimates Jun 2018 

Black 82%

Coloured 10%

Indian / Asian 2%

White 7%

Black 79%

Coloured 9%

Indian / Asian 3%

White 9%

IHS Population



High weighting efficiency
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Household Individual

Jan-Dec17 95.7% 84.2%

Jul17-Jun18 96.1% 83.3%

Jan-Dec18 95.3% 83.2%

Jul18-Jun19 95.0% 84.8%



Establishment Survey – vital signs
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NATIONAL SAMPLE

Universe: Population aged 15+

40.7 million

25,094 sample
JUL 2018-JUN 2019

41% Metro

28% Urban

31% Rural

NATIONAL SAMPLE



Currency – vital signs 
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ES BRC RAM™ BRC TAMS PAMS

41% Metro 60% Metro 44% Metro 50% Metro

28% Urban 20% Urban 29% Urban 30% Urban

31% Rural 20% Rural 27% Rural 20% Rural



DEMOGRAPHIC LANDSCAPE



SA’s growing population
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15.8 16.2 16.4

IHS Jun
2016

IHS Jun
2017

IHS Jun
2018

39.5 40.1 40.7

IHS Jun
2016

IHS Jun
2017

IHS Jun
2018

millions millions

Households Adults 15+



Race profile
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79 80 80 80

9 9 9 10

9 8 8 8
3 3 3 2

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

Indian

White

Coloured

Black

%



Gender profile
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48
52

48
52

48
52

48
52

Male Female

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Age profile
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24
28

25

16

7

23
27 26

17

7

23
27 26

17

7

23
27 27

16

7

15-24 25-34 35-49 50-64 65+

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Languages spoken most often in SA homes
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25

15
12 10 9 9 10

4 2 2 1

25

15
12 10 10 9 10

4 2 2 1

25

15
12 11 10 10 9

4 2 2 1

25

15
11 11 10 9 9

4 2 2 1

Zulu Xhosa Afrikaans English Sesotho Setswana Sepedi Tsonga Swati Venda Ndebele

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Monthly household income

*Note: Was R0-R1,999 prior to Jan 2018 16
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1

8
9

8
7

22

20

18 18

10
9 9

10

28
29 29

28

19 19
20

21

9
10 10 10

2
3 3 3

1
2 2

1

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

R0

R1- R1,999*

R2,000- R3,999

R4,000- R4,999

R5,000- R9,999

R10,000- R19,999

R20,000- R39,999

R40,000- R59,999

R60,000+

AVERAGE

R11,076 R11,649 R11,907 R11,948

%



Monthly household income by housing type

17Filtered on Z3 Housing type (only housing types with base sizes larger than 50 shown)

%

R5,166
R6,158 R6,246

R7,511 R7,572 R7,639

R10,910
R13,193

R15,017

R22,847
R23,938

R27,106

Incidence of 

housing type:

3% 6% 1% 0.2% 15%

2% 2% 64% 2%

1% 2%

R24,237
Average MHI amongst those 

living in complexes:

1%



Improvement in education levels
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43 43

14

40
45

15

38

46

16

37

47

16

Below Matric Matric Tertiary

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Increased working population
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38

10

21

13
9

4 4

39

10

21

13
9

4 4

40

11

21

13
9

4 4

40

10

21

12
9

4 4

Working full-time Working part-time Unemployed Student Retired Home executive Not looking for work

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%

Jan-Dec17 49%

Jul17-Jun18 50%

Jan-Dec18 50%

Jul18-Jun19 51%WORKING



Children under 15 years living at home
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43

57

44

56

43

57

42

58

Children in home No children

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Jan - Dec17 Jul17 - Jun18 Jan - Dec18 Jul18 - Jun19

Metro 41% 16.1m 41% 16.4m 41% 16.4m 41% 16.7m

Urban 28% 11.2m 28% 11.4m 28% 11.4m 28% 11.5m

Rural 31% 12.1m 31% 12.3m 31% 12.3m 31% 12.5m

Area classification

21



Shifts in population by province
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Jan - Dec17 Jul17 - Jun18 Jan - Dec18 Jul18 - Jun19

Gauteng 25% 10.0m 25% 10.2m 25% 10.2m 26% 10.4m

KwaZulu-Natal 19% 7.6m 19% 7.7m 19% 7.7m 19% 7.8m

Western Cape 12% 4.8m 12% 4.9m 12% 4.9m 12% 5.0m

Eastern Cape 12% 4.8m 12% 4.8m 12% 4.8m 12% 4.9m

Limpopo 10% 3.8m 10% 3.9m 10% 3.9m 10% 3.9m

Mpumalanga 7% 2.9m 7% 3.0m 7% 3.0m 7% 3.0m

North West 7% 2.7m 7% 2.7m 7% 2.7m 7% 2.7m

Free State 5% 2.0m 5% 2.0m 5% 2.0m 5% 2.1m

Northern Cape 2% 0.9m 2% 0.9m 2% 0.9m 2% 0.9m



Electrification by province
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98 96 98 98 98
95 96 98

92
99

96 98 98
95 96 96 97

94
99 98 98 98 97 97 96 96 94

99 99 98 97 97 96 96 95 95

WC NW FS KZN NC MP GP LP EC

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Water access by province
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88

74

51
48 47

39 40
35

17

88

73

52
46

42
39 41

38

18

89

75

52 54

42 42 41
38

19

91

76

55 54

44 44
41 39

19

WC GP KZN NC FS NW EC MP LP

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Shifts in life stages

25

22

20 20
19

12

14 14
13

16 16 16
17

6
7 7 77 7 7 7

13
12 12 12

3 3 3 3

20
19 19 19

2
1 1 1

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

At-Home Singles

Young Independent Singles

Mature Singles

Young Couples

Mature Couples

Young Family

Mature Family

Single Parent Family

Other

%



LIFESTYLES



Almost every home has a cellphone, and minimal incidence of landlines

27

56

22

43

2

61

20

39

2

65

18

37

2

68

17

35

1

Smartphone Feature phone Ordinary cellphone Landline

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Past week destinations – social 

28

64

47
43 41

17

65

47
44 42

18

63

46 44
41

18

62

46 45
42

18

Friend's house Church/place of worship Family member's house Neighbour's house Bar/shebeen/tavern

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Past week destinations – business 

29

57
50

47
43

25

57
50

46
43

24

56
50

45 43

24

57
51

45 44

26

Spaza shop Shopping mall Store/shop Work Bank/ATM

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Growth of the taxi/bus industry by province
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72 72
66

73

63 62

42

57

44

76
72

69
73

61 63

43

57

47

77
74 73 73

67
62

52
57

48

79
75 75

72 72

63
59 58

48

LP KZN NW MP FS GP NC EC WC

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Growth of the taxi/bus industry by area type

31

60 60

70

60 60

72

60 62

74

62 64

75

Metro Urban Rural

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



MEDIA LANDSCAPE



94 95 96 95

87 88 88 88

40 39 39 38

18 18 17 17

54
58

61 63

3 4 4 4

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

TV Radio Newspapers Magazines Accessed the internet Cinema (past month)

Media landscape

33

Past 7 day reach trend (%)



Average personal income by media type

34

R6,093 R6,238

R7,407

R8,907 R9,132

TV Radio Digital Newspapers Magazines

ES Jul18-Jun19 (n=25,094) filtered on A1 Yesterday audience per medium

Personal monthly income – Rand per month



SNAPSHOTS BY MEDIA TYPE



LISTENING

Past 7 days

36PlaceHolderTemporaryText



Listening reach

37

74

87 89 91 92 92

75

88
91 92 93 93

75

88 90 92 92 93

75

88 90 91 92 93

Yesterday In the last week In the last month In the last 3 months In the last 6 months In the last 12 months

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Past 7 day Radio listeners

Population

38

ADULTS 15+

34.3 35.4 35.3 35.7

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

millions



Past 7 day Radio listeners

Monthly household income

*Note: Was R0-R1,999 prior to Jan 2018 39

1 1

8 8 8
7

22

20

18
17

10
9 9

10

28
29 29 29

19
20 20

21

10 10
11 11

3 3 3 3

1
2 2

1

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

R0

R1- R1,999*

R2,000- R3,999

R4,000- R4,999

R5,000- R9,999

R10,000- R19,999

R20,000- R39,999

R40,000- R59,999

R60,000+

AVERAGE

R11,353 R11,875 R12,161 R12,173

%



Past 7 day Radio listeners

SEM

40

21
23

21
19

21
20 20 20

33 33 33
34

16
15

16
17

9
10 10 10

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

Supergroup 1 (0-15)

Supergroup 2 (16-30)

Supergroup 3 (31-65)

Supergroup 4 (66-85)

Supergroup 5 (86-100)

%



Listening devices

41

88

66

34

19

2

87

66

33

19

2

86

65

31

20

2

86

65

30

21

2

Radio Car/taxi/bus Cellphone TV set Laptop/desktop

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Cellphone listening

42Note: Question only effective Jul 2017 onwards

76
72 70

4 5 6
11

15
18

8 7 6

Jul17-Jun18 Jan-Dec18 Jul18-Jun19

FM transmitter

Streaming

Both

Don't know

%



VIEWING

Past 7 days

2.

43PlaceHolderTemporaryText



Viewing reach

44

91
94 96 97 97 97

92
95 96 97 97 98

93
96 97 97 98 98

92
95 97 97 98 98

Yesterday In the last week In the last month In the last 3 months In the last 6 months In the last 12 months

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Past 7 day TV viewers

Population

45

ADULTS 15+

37.3 38.1 38.3 38.8

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

millions



Past 7 day TV viewers

Monthly household income

*Note: Was R0-R1,999 prior to Jan 2018 46
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21
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17 17
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29 29 29 29

19
20

21 21

10 10
11 11

2
3 3 3

1
2 2

1

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

R0

R1- R1,999*

R2,000- R3,999

R4,000- R4,999

R5,000- R9,999

R10,000- R19,999

R20,000- R39,999

R40,000- R59,999

R60,000+

AVERAGE

R11,355 R11,939 R12,168 R12,159

%



Past 7 day TV viewers

SEM

47

19
20

19
18

21
20 20

19

35
34

35
36

17
16

17 17

9
10 10 10

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

Supergroup 1 (0-15)

Supergroup 2 (16-30)

Supergroup 3 (31-65)

Supergroup 4 (66-85)

Supergroup 5 (86-100)

%



Viewing devices

48

98

6
1 1 1

98

5
1 1 1

98

6
1 1 1

99

6
2 1 1

TV set Smartphone Laptop/desktop Tablet Games console

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



READING

Past 7 days

3.

49



Newspaper reach

50

15

40
47

51
54

57

15

39

47
51

54
57

15

39
46

50
53 55

16

38
45

49
52 54

Yesterday In the last week In the last month In the last 3 months In the last 6 months In the last 12 months

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Past 7 day Newspaper readers

Population

51

ADULTS 15+

15.7 15.7 15.5 15.6

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

millions



Past 7 day Newspaper readers

Monthly household income

*Note: Was R0-R1,999 prior to Jan 2018 52

1 1

5 5
4 4

15
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8 8 8 8

28
27 27

28

25 25 25 25

14 14
15 15

4
5 5 5

2
3 3

2

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

R0

R1- R1,999*

R2,000- R3,999

R4,000- R4,999

R5,000- R9,999

R10,000- R19,999

R20,000- R39,999

R40,000- R59,999

R60,000+

AVERAGE

R14,771 R15,554 R15,532 R14,864

%



Past 7 day Newspaper readers

SEM

53

11
13 13

12

15
14 14 14

35 35
34 34

24
22 22

23

15
16 16 16

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

Supergroup 1 (0-15)

Supergroup 2 (16-30)

Supergroup 3 (31-65)

Supergroup 4 (66-85)

Supergroup 5 (86-100)

%



Newspaper platform usage

54

90

13

4 4

90

13

4 4

89

14

4 3

89
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4 3

Paper/printed copy Cellphone Desktop/laptop Tablet

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Magazine reach
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28
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37
41
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33
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26
31

35
39
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Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

%



Past 7 day Magazine readers

Population

56

ADULTS 15+

7.2 7.0 6.8 7.0

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

millions



Past 7 day Magazine readers

Monthly household income

*Note: Was R0-R1,999 prior to Jan 2018 57
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R0

R1- R1,999*

R2,000- R3,999

R4,000- R4,999

R5,000- R9,999

R10,000- R19,999

R20,000- R39,999

R40,000- R59,999

R60,000+

AVERAGE

R16,152 R17,040 R17,258 R16,004

%



Past 7 day Magazine readers

SEM
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9 9 9 9

14
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12 12

34 34 34 34

24
23

24 24

20
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20 20

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

Supergroup 1 (0-15)

Supergroup 2 (16-30)

Supergroup 3 (31-65)

Supergroup 4 (66-85)

Supergroup 5 (86-100)

%



Magazine platform usage

59
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6 5
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5 4

74
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4 4

75
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4 4

Paper/printed copy Cellphone Tablet Desktop/laptop
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DIGITAL

Past 7 days

4.

60



Steady increases in Internet reach

61
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54 56 57 58 59
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Yesterday In the last week In the last month In the last 3 months In the last 6 months In the last 12 months

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19
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Past 7 day Internet users

Population

62

ADULTS 15+

21.2
23.2

24.5
25.6

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

millions



Past 7 day Internet users

Monthly household income

*Note: Was R0-R1,999 prior to Jan 2018 63
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AVERAGE

R14,422 R14,790 R14,798 R14,223
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Past 7 day Internet users

SEM
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Digital devices
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Past 7 day internet usage by age
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33
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82

74

62

38

21

15 - 24 25 - 34 35 - 49 50 - 64 65 +
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%

Steady increases across all age groups



Past 7 day internet usage by province
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Connection to the internet: At home

68Note: Question only effective Jul 2017 onwards
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Mobile data (GPRS, EDGE,
3G, LTE)
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Connection to the internet: Away from home

69Note: Question only effective Jul 2017 onwards
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Mobile data (GPRS, EDGE,
3G, LTE)
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Websites usually visited

70Note: Question only effective Jan 2018 onwards
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8 7 6 5 4

28
24
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8 8 6 5 5

News and
general
interest

Entertainment
and celebrity

news

Style and
fashion

Sport Food, cooking
and

entertainment
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fitness

Motoring Financial and
business

Travel Home,
gardening and

leisure

Parenting

Jan-Dec18 Jul18-Jun19

%



CINEMA

Past month

5.

71PlaceHolderTemporaryText



Cinema reach
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Past month Cinema goers

Population

73

ADULTS 15+

1.3

1.5
1.6 1.6

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

millions



Past month Cinema goers

Monthly household income

*Note: Was R0-R1,999 prior to Jan 2018 74
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R60,000+

AVERAGE

R24,523 R27,333 R27,779 R23,674
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Past month Cinema goers

SEM
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ESTABLISHMENT SURVEY SEM 2018™



77

A socio-economic measure that 

depicts how South Africans live –

based on what they have access to in 

and near their homes



The power of SEM

78

Reflective of our unequal society 

and provides a more realistic picture of 

SA

Relevant and differentiating

Meaningfully differentiates how people 

live, along a spectrum from low to high 

socio-economic living

Stable. A person’s score doesn’t 

change quickly over time (focus on 

structural items and infrastructure 

elements, low reliance on durables, no 

reliance on technology items)

Flexibility of analysis to meet target 

market requirements – output is a 

continuum from 0 to 100, therefore can 

be sliced and diced as required

Good predictor of media and 

purchasing behaviour, and highly 

correlated to various demographics 

and attitudes



The 14 SEM inputs
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Built-in kitchen sink

Water source/Hot running water

Type of toilet

Motor car

Microwave oven

Washing machine

Deep freezer which is free standing/

Side-by-side fridge and freezer

Floor polisher or vacuum cleaner

Type of roof material

Type of floor material

Number of sleeping rooms

Home security service

Post Office near where you live

Police station near where you live

Focus on structural items

Low reliance on durables

No reliance on 

technology items

Short and easy to use



The SEM 2018 continuum
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Fully customisable: The SEM continuum allows flexibility to group based on any combination of SEM 

scores to meet your target market requirements

For example: 0-40; 41-95; 96-100
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1
0
0

Supergroup 1 

(0-15)

Supergroup 2 

(16-30)

Supergroup 3 

(31-65)

Supergroup 4 

(66-85)

Supergroup 5  

(86-100)

Supergroup L 

(0-30)

Supergroup H

(66-100)

Supergroup M 

(31-65)

%

Low socio-economic living High socio-economic living



Different standard SEM outputs available
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10

15

13

10

11

10

9

7

7

8

SEM 1 (0-10)

SEM 2 (11-20)

SEM 3 (21-30)

SEM 4 (31-40)

SEM 5 (41-50)

SEM 6 (51-60)

SEM 7 (61-70)

SEM 8 (71-80)

SEM 9 (81-90)

SEM 10 (91-100)

5

5

9

6

6

6

4

5

5

6

5

6

4

5

4

3

5

2

4

4

SEM 1 L (0-5)

SEM 1 H (6-10)

SEM 2 L (11-15)

SEM 2 H (16-20)

SEM 3 L (21-25)

SEM 3 H (26-30)

SEM 4 L (31-35)

SEM 4 H (36-40)

SEM 5 L (41-45)

SEM 5 H (46-50)

SEM 6 L (51-55)

SEM 6 H (56-60)

SEM 7 L (61-65)

SEM 7 H (66-70)

SEM 8 L (71-75)

SEM 8 H (76-80)

SEM 9 L (81-85)

SEM 9 H (86-90)

SEM 10 L (91-95)

SEM 10 H (96-100)
20 groups:

For finer targeting

10 groups:

For ease of use

%

%

Both of these outputs are based on equal distribution 

of scores (SEM has been validated as a good 

continuum)



Different standard SEM outputs available

82

19

19

35

17

10

Supergroup 1
(0-15)

Supergroup 2
(16-30)

Supergroup 3
(31-65)

Supergroup 4
(66-85)

Supergroup 5
(86-100)

5 supergroups:

For simpler targeting

3 supergroups:

For macro targeting and mobile solutions

%

Supergroup cut-points are based on where changes in lifestyle can be 

noted from segment profiling

38

35

27

Supergroup L
(0-30)

Supergroup M
(31-65)

Supergroup H
(66-100)

%



SEM supergroups tracked
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20 22 20 19

21 20 19 19

34 34
34 35

16 15 16 17

9 10 10 10

Jan-Dec17 Jul17-Jun18 Jan-Dec18 Jul18-Jun19

Supergroup 5 (86-100)

Supergroup 4 (66-85)

Supergroup 3 (31-65)

Supergroup 2 (16-30)

Supergroup 1 (0-15)

%



ES SEM vs. ES LSM
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SEM:

LSM:

10

15
13

10 11 10 9
7 7 8

SEM 1 SEM 2 SEM 3 SEM 4 SEM 5 SEM 6 SEM 7 SEM 8 SEM 9 SEM 10

0 1
3

12

21

34

13

6 6
4

LSM 1 LSM 2 LSM 3 LSM 4 LSM 5 LSM 6 LSM 7 LSM 8 LSM 9 LSM 10

%

%



SEM 2018 key input variables
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Built-in kitchen sink

Hot running water

1
14

75
99 100

Supergroup 1 (0-
15)

Supergroup 2
(16-30)

Supergroup 3
(31-65)

Supergroup 4
(66-85)

Supergroup 5
(86-100)

0 1

25

88 98

Supergroup 1 (0-
15)

Supergroup 2
(16-30)

Supergroup 3
(31-65)

Supergroup 4
(66-85)

Supergroup 5
(86-100)

%

%



SEM 2018 key input variables
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Flush toilet inside

1 10

68

99 100

Supergroup 1 (0-
15)

Supergroup 2
(16-30)

Supergroup 3
(31-65)

Supergroup 4
(66-85)

Supergroup 5
(86-100)

Home security service

0 0 2
15

84

Supergroup 1 (0-
15)

Supergroup 2
(16-30)

Supergroup 3
(31-65)

Supergroup 4
(66-85)

Supergroup 5
(86-100)

%

%



SEM 2018 key input variables
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Motor car in household

Microwave

1 6
19

79
99

Supergroup 1 (0-
15)

Supergroup 2
(16-30)

Supergroup 3
(31-65)

Supergroup 4
(66-85)

Supergroup 5
(86-100)

22

75
93 99 100

Supergroup 1 (0-
15)

Supergroup 2
(16-30)

Supergroup 3
(31-65)

Supergroup 4
(66-85)

Supergroup 5
(86-100)

%

%



SEM 2018 media profiles
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81
92 96 97 96

Supergroup 1 (0-
15)

Supergroup 2
(16-30)

Supergroup 3
(31-65)

Supergroup 4
(66-85)

Supergroup 5
(86-100)

TV

77 77 73 75 81

Supergroup 1 (0-
15)

Supergroup 2
(16-30)

Supergroup 3
(31-65)

Supergroup 4
(66-85)

Supergroup 5
(86-100)

Radio

Yesterday

Yesterday

%

%



SEM 2018 media profiles
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23 28 37
54

66

Supergroup 1 (0-
15)

Supergroup 2
(16-30)

Supergroup 3
(31-65)

Supergroup 4
(66-85)

Supergroup 5
(86-100)

Past week

Past week

8 11 17 25
37

Supergroup 1 (0-
15)

Supergroup 2
(16-30)

Supergroup 3
(31-65)

Supergroup 4
(66-85)

Supergroup 5
(86-100)

Newspapers

Magazines

%

%



SEM 2018 media profiles
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Yesterday

Past month

0 1 3 7 16

Supergroup 1 (0-
15)

Supergroup 2
(16-30)

Supergroup 3
(31-65)

Supergroup 4
(66-85)

Supergroup 5
(86-100)

37
48

60
70

81

Supergroup 1 (0-
15)

Supergroup 2
(16-30)

Supergroup 3
(31-65)

Supergroup 4
(66-85)

Supergroup 5
(86-100)

Cinema

Internet

%

%



Demographic landscape by SEM
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Note: HH weights
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24

48

65
77

Cluster 1 Cluster 2 Cluster 3 Cluster 4 Cluster 5

17
27

36 31
22

Cluster 1 Cluster 2 Cluster 3 Cluster 4 Cluster 5
69

50

16
4 1

Cluster 1 Cluster 2 Cluster 3 Cluster 4 Cluster 5

Supergroup 1 

(0-15)

Supergroup 2

(16-30)

Supergroup 3

(31-65)

Supergroup 4 

(66-85)

Supergroup 5 

(86-100)

%

%

%



Monthly household income by SEM supergroup
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R4,940
R6,651

R9,571

R18,625

R31,759

Supergroup 1 (0-15) Supergroup 2 (16-30) Supergroup 3 (31-65) Supergroup 4 (66-85) Supergroup 5 (86-100)
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45
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91

56

36

19
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98

89

67

45

26

3

99

90

78

60

36

7

98
93

88

70

49

16

Supergroup 1 (0-15) Supergroup 2 (16-30) Supergroup 3 (31-65) Supergroup 4 (66-85) Supergroup 5 (86-100)

Monthly media reach by SEM supergroup

93

%
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